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R.W. 

Knudsen

*This structure is constantly changing. For example, Anheuser-Busch (#6) is 
currently test marketing Wild Hop and Stone Mill organic beers, and Kraft is 

expected to introduce organic versions of some of its products, including 
Macaroni & Cheese and Nabisco Oreos, in late 2006.

**Heinz announced in December, 2005 
that the company would begin selling all 

of its shares in Hain Celestial.
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